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e The production concept holds that consumers will
favor those products that are widely available and
low in cost. Managers of production-oriented
organizations concentrate on achieving high
production efficiency and wide distribution.
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e The product Concept holds that consumers
will favor those products that offer the most
quality, performance, or innovative features.
Managers in product-oriented organizations
focus their energy on making superior
products and improving them over time.
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e Selling Concept/Sales Concept holds that
consumers, if left alone, will ordinarily not buy
enough of the organization’s products. The
organization must therefore undertake an
aggressive selling and promotion effort.
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e The Marketing Concept holds that the key to
achieving organizational goals consists of
being more effective than competitors in
iIntegrating marketing activities toward
determining and satisfying the needs and
wants of target markets.
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