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m MARKETING

IS a social and managerial process by which
individuals and groups obtain what they
need and want through creating, offering,
and exchanging products of value with

others.
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m A human need is a state of deprivation of
some basic satisfaction.

m \Wants are desires for specific satisfiers of
needs.

m Demands are wants for specific products
that are backed by an ability and
willingness to buy them.
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There are at least two parties
Each party has something of value to the other
party

3. Each party is capable of communication and
delivery.

4. Each party is free to accept or reject the offer.

5. Each party believes it is appropriate or
desirable to deal with the other party.
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